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October 29, 1998

Ms. Magalie R. Salas
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1919 M Street, N.W., Room 222 t v··.~"",aCr'U
Washington, DC 20554 i-~ .' .2 9 1998
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Dear Ms. Salas,

On Wednesday October 28, 1998, Paul Fuglie, Bob Sclafani and the undersigned,
representing GTE, met with Linda Kinney, Liz Nightingale, Brent Olson, and Stacy Pies
of the Common Carrier Bureau; Jeffery Lanning of the Office of General Counsel; and
Douglas Webbink of the International Bureau to discuss the provision of advanced
services through separate affiliates.

In the meeting, we discussed GTE's National Advanced Services Plan, as outlined in its
comments in the proceeding indicated above; current Commission rules and regulations
which govern independent LEC affiliates; GTE's existing affiliate structure; and the
economic, customer and competitive impacts of altering the manner in which GTE's
affiliates are operating today. The attached material was used in the discussions.

If you have any questions regarding this filing, please call me at (202) 463-5293.

Sincerely,

q;;.-4/~
W. Scott Randolph
Director - Regulatory Matters
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GTE's National Advanced Services Plan

1. Separate Affiliate Elements of the NASP

• An ILEC's advanced service affiliate should maintain separate books of
account.

• The affiliate should not jointly own transmission or switching facilities
with the ILEC, but should be permitted to transfer personnel and other
resources or assets that were deployed before the final date of the
Commission's order resulting from the Advanced Services NPRM.

• The affiliate should acquire any tariffed services from the ILEC at the
tariffed rates and should be permitted to obtain unbundled network
elements and services for resale pursuant to an approved
interconnection agreement.

• The affiliate shall be a separate' legal entity from the ILEC.

• The affiliate may be staffed by personnel hired from the ILEC and
affiliate personnel should be housed in segregated space.

• The affiliate should not obtain credit under any arrangement that would
permit a creditor, upon default, to have recourse to the assets of the
ILEC. Holding companies typically finance both ILEC and other
operations through the common corporate parent. The rule does not
disturb this longstanding practice.

• Contracts between the ILEC and its affiliate should be disclosed to
regulators upon request.



GTE's National Advanced Services Plan

2. Collocation Elements of the NASP

• Upon request, collocating parties should have the flexibility to place
their equipment in "shared" collocation space dedicated to CLEC use,
with or without employing cages.

• CLEGs should be permitted to use a third-party inspection in
conjunction with state commission review to confirm that space in a
central office is exhausted. Upon confirmation by the state
commission, the third party's finding would be conclusive with respect
to that central office unless and until space becomes available. Its fee
would be paid by the GLEG if the ILEG's finding of exhaustion is
upheld, and by the ILEG if the finding :>f exhaustion is overturned.

• GLEGs should have the flexibility to lease collocation space in
increments of 25 square feet.

• CLECs should be able to sub-lease space within collocation cages, as
long as the original requesting party remains liable for payment to the
ILEC and for security within its collocation cage.

• GLEGs using common space (whether or not caged) should be
permitted to use their own technicians to cross-connect their
equipment with one another, provided that they do not use GTE
infrastructure and follow all applicable building codes and GTE cabling
standards.

• ILEGs should remove obsolete equipment (if any) at the request of any
collocating GLEG, so long as the GLEG agrees to pay the costs of
such removal.

• On a case-by-case basis, ILEGs should permit GLEGs to lease unused
ILEG property for the purpose of constructing their own adjacent facility
where central office collocation space is exhausted.

3. Loop-Related Elements of the NASP

• ILEGs should permit sub-loop unbundling upon bona fide request
where technically feasible.

• ILEGs may voluntarily provide conditioned loops even where they have
not deployed advanced services, if they recover their actual costs of
performing the conditioning.



GTE
Structural and Accounting Safeguards

CC Docket No. 98-147
October 28,1998

Current FCC Rules and Regulations Provide Sufficient Protection Against Anti-Competitive
Behavior.

~ Structural Separation Rules for Incumbent Independent LECs

~ Cost Allocation

~ Affiliate Transaction Rules

~ Interconnection Rules

~ Tariff Rules

GTE's Existing Structure

~ GTE's ILEC/CLEC Affiliate Relationship (Rules of Engagement)

~ GTE Network Services (GTE-NS) and GTE Communications Corporation (GTE-CC)
are each separate business units under GTE Corporation.

~ GTE-NS manages all GTE's extensive local telephone networks and carries the ILEC
status in-franchise.

> GTE-CC includes GTE's CLEC and GTE's Interexchange Carrier (for both in­
franchise and out-of-franchise operations). GTE -eC is a wholly owned subsidiary of
GTE's parent company - GTE Corporation.

~ GTE-CC meets all FCC structural separation requirements for Independent Incumbent
Local Exchange Providers that provide interexchange services - CC Docket 96-149.

GTE's "Rules of Engagement" are listed below:

1) GTE-NS and GTE-CC must be operated as two separate companies, and all dealings
between the two companies will be at arm's length.

2) GTE-NS cannot discriminate iil favor of GTE-CC or any other competitive local
exchange carrier.

3) CPNI cannot be shared between entities without written customer consent.

4) GTE-NS and GTE-CC cannot joint market local telecommunications services.

5) Both GTE-NS and GTE-CC must maintain separate core competencies for the
provision oCtelecommunications services, marketing and sales.

Conclusion: There is No Need to Impose Additional Separation Requirements for Advanced
Services Affiliates
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Overview of Presentation

I. Current FCC Rules and Regulations Provide Sufficient Protection Against Anti-Competitive Behavior

A. Structural Separation Rules for Incumbent Independent LECs
B. Cost Allocation and Affiliate Transaction Rules
C. Interconnection and Tariff Rules

II. GTE's Existing Structure

A. GTE's ILEC/CLEC Affiliate Relationship
(Rules of Engagement)

III. Conclusion: There is No Need to Impose Additional Separation Requirements for Advanced Services
Affiliates
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I. Current FCC Rules and Regulations Provide
Sufficient Protection against Anti-Competitive Behavior by an ILEC

• Current FCC rules including structural separation requirements, cost allocation rules, affiliate transaction rules,
interconnection rules, and tariff rules, provide sufficient safeguards to protect non-affiliated competitors from anti­
competitive behavior of the ILEC.

A. Current FCC Structural Separation Requirements for Independent LECs Providing In-Region Interstate InterLATA
services (Part 64.1903):

The Commission adopted these rules for Independent LECs in CC Docket No. 96-149 on 4/17/97.

(1) Affiliate must maintain separate books of account from the ILEC.

(2) Affiliate cannot jointly own transmission or switching facilities with its ILEC affiliate

(3) Affiliate must acquire services from its ILEC based on tariffed rates, terms, and conditions. Nothing
prohibits the affiliate from acquiring UNEs or interconnection services through interconnection agreements
that comply with section 252 of the 1996 Act.

(4) The affiliate must be a separate legal entity from its affiliated ILEC. The affiliate may be staffed by
personnel of its affiliated exchange companies, housed in existing offices of its affiliated exchange companies,
and use its affiliated exchange companies' marketing and other services.
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I. (continued)

B. Costs Allocation and Affiliate Transaction Rules:

Costs Allocation Rules Applicable to ILECs (Part 64.901-904, Adopted in CC Docket 86-111 on 12/23/86) :

1. Establishes cost allocation rules, cost allocation manual, and annual independent "positive opinion"
audit of compliance of the manual.

Affiliate Transaction Rules Applicable to ILECs (Part 32.27, Adopted in CC Docket 96-150 on 12/24/96):

2. Establishes rules for reporting of asset transfers, and tariff and non-tariff services between affiliates.

C. Interconnection (Part 51) and Tariff Rules (Part 61):

1. Requires that the ILEC provide interconnection to any requesting telecommunications carrier and
that the interconnection be at least equal in quality to that provided by the incumbent LEC to itself or
its affiliates, and must be provided on rates, terms, and conditions that are just, reasonable, and
nondiscriminatory.

2. Federal and state tariffs require that an ILEC offer services in the tariff to non-affiliates on the same
rates, terms, and conditions as offered to its affiliated entities.
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II. GTE's Existing Structure
GTE's ILEC/CLEC Affiliate Relationship

GTE's Rules of Engagement

• GTE Network Services (GTE-NS) and GTE Communications Corporation (GTE-CC) are each separate business units
under GTE Corporation.

• GTE-NS manages all GTE's extensive local telephone networks and carries the ILEC status in-franchise.

• GTE-CC includes GTE's CLEC and GTE's Interexchange Carrier (for both in-franchise and out-of-franchise operations).
GTE -CC is a wholly-owned subsidiary of GTE's parent company - GTE Corporation.

• GTE-CC operates as a stand-alone unit, separate from GTE-NS.

• GTE-CC meets all FCC structural separation requirements for Independent Incumbent Local Exchange Providers that
provide interexchange services - CC Docket 96-149.
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II.
GTE's Rules of Engagement

(continued)

To ensure Cull compliance with FCC rules, GTE has established "Rules oC Engagement" to guide how GTE's ILEC (GTE-NS)
and CLEC (GTE-CC) must operate and interact with each other. These rules have been established specifically Cor GTE and
are not necessarily endorsed as an industry standard. See GTE's comments filed in this docket proposing its National
Advanced Services Plan Cor the industry.

GTE's "Rules oCEngagement" are listed below:

1) GTE-NS and GTE-CC must be operated as two separate companies, and all dealings between the two companies will be at
arm's length.

a) Each entity will make independent business decisions that are based on maximizing the market performance oCthat
specific business unit.

b) Unless covered by a separate legal agreement, GTE-CC conducts customer-affecting business with GTE-NS only via
account representatives oC GTE-NS.

c) GTE-CC cannot use GTE-NS resources that are not also available to other parties.
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II.
GTE's Rules of Engagement

(continued)

2) GTE-NS cannot discriminate in favor of GTE-CC or any other competitive local exchange carrier.

a) GTE-NS must interact with GTE-CC in the same way it does with any other unaffiliated CLEC or interexchange
carrier.

b) Network services are only obtained from GTE-NS pursuant to a tariff or executed interconnection agreement.

c) GTE-NS wholesale business must be neutral in its dealing with all competitors.

3) CPNI cannot be shared between entities without written customer consent.

a) GTE-NS employees that are hired by GTE-CC cannot take with them any GTE-NS information or material of any
kind.

b) GTE-CC must earn its customers through independent marketing and cannot take advantage ofGTE-NS' market
position.
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II.
GTE's Rules of Engagement

(continued)

4) GTE's CLEC and GTE-NS cannot joint market.

a) Marketing, sales and customer contact must be completely separate for GTE-CC's local exchange operations. GTE-NS
will deal with GTE-CC on the same terms and conditions as with any other competitive local exchange carrier.

b) Marketing/business plans may not be shared between GTE-NS and GTE-CC. Market research undertaken by GTE­
NS cannot be shared between entities.

c) GTE-CC will use the GTE brand name. However, it will at all times prominently display its specific entity name -­
GTE Communications Corporation.

5) Both GTE-NS and GTE-CC must maintain separate core competencies for the provision of telecommunications services,
marketing and sales.

a) GTE-CC cannot receive the benefit of GTE-NS' market position in any respect.

b) GTE-CC will hire employees using a hiring process that will examine all qualified candidates.
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III. Conclusion
There is No Need to Impose Additional SeparatjQn

Requirements for Advanced Services Affiliates of ILEes

• fLEe affiliates that offer advanced telecommunications services and comply with the non-accounting safeguard order's
separate affiliate rules should not be subject to section 251(c).

• In the non-accounting safeguard rulemaking, the Commission determined conclusively that these safeguards, along with their cost
allocation and affiliated transaction rules, in combination with audits, tariff review, and the complaint process - were adequate
protection to ensure against independent ILEC anticompetitive behavior when providing in-region interexchange services through
a separate affiliate.

• There is no evidence or factual demonstration of harm on the Commission's record for increasing these safeguards/restrictions for
advanced services affiliates.

• The Commission's proposed structural separation rules (from paragraph 96) are inconsistent with the Act and
Commission's precedent, too costly, and would harm competition.

•

•

•

•

The proposed NPRM separation requirements directly contravene the policies underlying the 1996 Act which called for a pro­
competitive, de-regulatory national policy framework to accelerate the deployment of advanced telecommunications technologies.

The Commission's separation proposals would increase the regulatory burden and expense on ILECs seeking to bring new
advanced telecommunications technologies to marketplace while its major competitors, like the cable companies, CLEC affiliates
of AT&T and MCI, and others who are not saddled with these expenses, would be free to compete uninhibited by these
constraints.

Additionally, these undue burdens would effectively undermine the ability of a corporate holding company to establish affiliates
capable of the "one-stop shopping" for bundled services that their customers increasingly demand.

ILEC affiliates should not be penalized by having to comply with the proposed new, additional structural requirements to be able
to offer advanced services.
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III. Conclusion (continued)

• Other open items (from paragraphs 101 and 113) raised by the Commission such as restricting transfers of employees and
brand names; prohibiting the use of funds from a corporate parent; and prohibiting resale from an fLEC to its advanced
services affiliate - would severely affect the fLEC affiliate's ability to compete and would create unnecessary barriers to
entry.

• The proposed separation requirements go well beyond what is necessary to ensure that an fLEC is not a "successor or
assign".

• Congress authorized the Commission to subject an fLEC affiliate to the requirements of section 251(c) of the 1996 Act
only if the affiliate qualifies as a "successor or assign" of the fLEC.

• The NPRM erroneously proposes to apply these requirements to all separate affiliates offering advanced services that
fail to comply with their numerous newly created and burdensome separation conditions.

• The Commission, however, does not offer any reason why the proposed conditions are necessary to exempt a separate
affiliate (owned by a common parent) offering advanced services from the successor or assign status.

• GTE believes it is beyond the Commission's statutory authority to impose the proposed restrictions as a condition of
exemption from section 251(c) requirements.

10



III. Conclusion (continued)

• Adoption of the proposed additional affiliate requirements would retard deployment of advanced services and therefore is
not in the public interest.

• This is a "no-win situation" for ILECs unless the Commission reconsiders its proposals.

• Requiring ILEC affiliates to conform to the newly proposed burdensome requirements to be exempt from section
251(c) would be too costly and act as a disincentive toward investment in advanced technologies.

• Or else --requiring ILEC affiliates to provide discounted resale and unbundling would place the affiliate in an
unfair competitive disadvantage compared to other competitors operating in the marketplace who are not subject to
these same requirements.

• Most arguments in support of these proposals come from cable companies, IXCs, and other non-ILEC affiliated
companies that desire to gain a competitive advantage in the marketplace. None of their arguments adequately show
how these proposals would benefit public interest. On the other hand, based on the comments of consumer groups with
the public interest in mind, they believe that the NPRM is premature and could be counterproductive.
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• For the aforementioned reasons, GTE urges the Commission to reject the proposed
separation requirements, and instead apply, at most, the same separation rules and other
safeguards adopted in the context of advanced telecommunications services that it has
already adopted for independent LEC provision of interstate in-region interLATA services.
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am

Dear Teammates: ..
The telecommunications industry has unde.rgone remarkable and

historic changes - in both technology and regu,lalory arenas. GTE has
anticipated and responded to these changes in thousands 01 ways.

One of our key challenges was to align our company's OIganizational
structure with the external realities we face.. As aresult, we created
several new business units thaI allow us maximum flexibility to meet
the challenges ahead. .

Now that we have positioned our organization to win, we all need to
understand how to work within this new structl,lre to achieve success.
To meet that goal, enclosed is abooklet that oullines and lormalizes the
new "ground rules" governing our company, and how we can continue
to help customers understand the many changes in our industry.

leclnl understlndlnl IlIls mlllrilt is crillcl' 10 IIr SUCCISI, tlllllllil
IlclI of yB 11111 1111 11_ 10 refl•• llllll1a..III, Ind Illn Ind relurn 1111
InclOlld clrlilleall 01 camplilla•.

In addition 10 the new legal and regulatory guidelines we lace, there
is another rule to keep at the forefront of all this change. And that's
the golden rute: putting customer needs lirst. Do everylhing you can
to ensure that Ihe customer is the ultimate winner in the new telecom­
munications marketplace, and in Ihe process, YOU'll help GTE win too.

Thank you for taking the time to learn more about GTE's business
direction and the rules in which we must operate.

Sincerely,

lJ~
Thomas W. White
Senior Executive Vice President
Market Operations

'-.... -...::. .'."
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The Icle~ullllllllnil:i1liuIlSinduslry is undcl·glling IrcmclIllllus dlan!!e,
R"pid advall~es inicchnlllll!!y, IInc\\ mill cVlllvil,!! rc!!nlalmy cnviwnmcnl
i1l1d iI ~ruwin!! lisl ul" l'lImllClilllrs lIIal-c Ihis induslry IInc III" Ihc I"m.lcsl
gruwillg illIlllIIlISI cllciling in Ihc wlllld,

Tu ~illlhtre Ihe growlh i1sslIdillCll wilh Ihese tt1slvril: l'hilngcs, (iTI: hils
Iillcn a nUlllber III" slcps, Wc eillcred Ihe marl-elJm Illng dbliml'c, hllcnll:1
and videll servin's, illlllnllW hil\'l' IInc III" Ihc hrulldcsi pwdUd Iincs in Ihc
induslry. Wc begillllllfcrin!! Ihllsc IlI"IKlu~1s 1111 iI sinl,!1c hilllhilll'iUl cvcn
illdude wireless scr\'i~c in IIli1ny milrkcls, And wc illMI millic Ihc nCCCSSiU'y
urgani:lalillnal dlilll!!CS III cnsurc CiTE milinlilills lIIi1l1illlUIII nexihilily
gning I"urward, '

Earlier this ycar, CiTE rCllllldeled Telcphnne Opcralinns ITclllpsl alld hllilt
three new husillcss units, These iII'l':

• GTE Netwurk Servi~cs

• GTE CumlUunkiltinlls ('urpul'illillll

• Business l)evclllplUcnt mid Inlcgratilln,

Here is a hricl' nvcrview III' Ihese Ihrce unils,

STRATEG.IC BACKGROUND

GTE Nelworll Services:

This unil is Slllllelilllcs rdcrn'd III ilS (i"lI:'~ Innnnhl'lIl I,IICII E,dlilnge
('i1....icr. IIr II.EC

l.ike Ihc I\II'IIICI' '1\.'llIps. Nl.'l Will I- Sl'l\ in'~ 11I;lIIal!"'~ ( iT!:'s l'\ll'nsi\c IlIl'al
11.'Il.'phllllc 1Ie1\\III"'. and rClain~ IlIilllclilll!. ~i1Il'~ ;11Il1 ~l'l\in' Il"lllllI,ihililil's
IlIIl'anin. hllsinl'ss allli h.'silll.'llIiall'lI~hlllll''', Thi~ Ullil \\ IlIl'Olllilllll' III
SCl'\l.' Ihl.' IIIl11l' lhiln 1,\ lIIillilln Il',idl'lIlial,lIl1l hll~llIl'~~ l'lI'IIIllIl'rs III (iTI:
wilhill ils \\ irclilll' S,,'I\ in's 11'1'1 illlril'~,

BCl.'allSl.' IIllhc dlllllillalli 11,1:<' l';UTil'" ~Iallis III (i I L Nl.'l\\ 1111. Sl'I'\in's
ill-llallchisc. Ihis ~mllp hilS a hlo,lllohli!!alioll 101l1ll.'n lip ils IIl'IWIIII. IIII'
ClIlIllll'liliw l'III11Pilllic~ ClIll'I'illg inllllhl' IIIl'almar"cl. As a nlllscllucnl'l'
III" Ihcsc l'mTicl's l'lIll'lillg illill (iT... IIIGlllllillh'ls, IlIll' rapidly grll\\ illl!
cllnlllllllcnllli NClwlIll Sl'r\ il'l'S i, Ihl' 101:011 \\ hllll.'sa!l' hll,inl''', This
Ill'l'lIrs WhCllil ('III11IIl'liliw I.lIcll E,dlall~l' ('anil.'l'lilbll I.11l1\\1I ilS iI

('I.H " indlulillg (ilk l'lIl11l11l1l1il'aliuns ('IIIIII II Oil illnll'olllral'l, \\ ilh (iTE
III pl'II\'illc Ihc l"i1cililil's III' Sl'l\ in:, IIl'l'l'ssary III II Ilc I' III1:al phllnl.' ~l'r\'il'l.',

This \\hllll.'silk' hll,illcss is lasl Ill'nlllljll~ a l'lilil'al (lil'" Ill( iT... Nl'I\\1I11
SCI'\,il'es' lI\'clall rcwlIuc Illllclliiai.

I;mpillyl'cs III (ilE Nl'IWIIll Sl.'l\ il'C~ lIlay handll.' Ihl' ill,laiblillll,
mailllCllillll'C ilnd Iqlair fur lIIau)' ollhc rl'lail nl~lOlIll'l~ IIllhc\l' IIC\\'
('I.E< 's, Thc)' 11M)' 1ll.'I'fonll WIII1 al a nl'hlllll.'r\ p'I'lIIi~l' l'\l'1I illhl'
l'usllllllcr has ~iglll'lillp wilh allolhl'll'an il'l' a, 111l'i, rdail ~lIJ1plil'l', III fad,
all cmploycc lIIay 1101 be awarc \\ hl'lh..:r Ihl' l'lIshlllll"- i~ a rl'lail .... whuk­
salc l'usllimcr 1If( iT!:. 11\ nilil'allll gi\c all nl~lollll'IS c\l'dklll ~cr\'il'c
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STRATEGIC BACKGROUND

GTE Cammunlc.lIoRI Corpor.llon:

GTE's Compelilivc Local Exchangc C"rricr IIr CI.ECwill enable GTE lu du
Iwulhings: compcle lin a Icvel fll&lying field wi~h ihe many companies Ihal
are enlering Ihc local busincss &IS CI.El's wilimUI reg&lrds 10 franchise
boundaries, and 10 become a mllillnal pmvi~ler .of a bmad' rangc of Ielecum
and dala services. GTE l'mllmunicalitlns is coillpf.iscd III' tllher enlilies
including calling card services, vidclI operalions and lung dislance uperalillns.
The discussion Ilml appears in Ihis seclion applics primarily Itl ils Cumpelilive
Local Exchange Carrier· unil.

GTE Conununicalillns willlargcl resillclllial a!'ld busincss cuslumcrs whu
are ",ommunicaliuns inlensivc" - wilhuul tegard 10 currcnll'ranchise
boundaries.

It will operale as a sland-alollc unil, wilh ils uwn liunsumer and busincss
sales channels and custumcr service, They will work Ihmugh the lucal
exchange comp<lIIies, including GTE Nelwurk Services, 10 ensure Ihal
repair and inslallalitln requesls arc h"ndled promplly.

Because Ihis unil is classified .IS ,I "non-dominanl 10c'll cxchange carrier"
under regulillory rules, il can respond 10 markelopporlunilies wilh grealcr
flexibilily and SJll.'ClJ. For example, ill'an pal'kage serviccs rulscd on
customer demand and adjusl prices llIore qukkly 10 meel dmnges in Ihe
markelplace.

II also can purchasc prooucls and !'.crvices fmm olhcr carrie..s al wholesille
prices, and can develop and n...rkcl unique serviccs wilhoUI being requircd
10 offer Ihose services 10 COlllflClilllrS ill govcrnmenl-mmklaled discountcd
prices,

STRATEGIC BACKGROUND

GTE BUllnesl Developmenl and Inlegrallon:

The purpuse III' Ihis unil is lu help GTE gcl Ihe milSI m,lI"kclphll:e impaci
fmm each GTE busincss unil.

This will bc ,ICl'omplishcd' ht<IC\~'illg Illl" p..imal) n:slIlIll'C "l'cds IIf'~
GTE's husincss acmss wi..e1inc, \\i ..cless and d,lla fmm Sy,tl'IllS
dcvelllpmcnt III c,lpital alhll'alillll ,lIId filillill~ 11ll' IIptimum slIlulillns
til 'Idd..css Ihllsc nccds, This gmllp is ICSPlIlISihk 10" mallY slall hml'lil'llS
Sll (iTE dllcsn'l h"n' hi dllplic,lll' dllllls, ;lIId wc l'an sano C\Pl'lhC,

This ullil's mil' alsll indudcs ..c\'il'\\in~ l·ad. (ill: sl ..alcgic husincss unils'
uw....llma..kcl sl ....Il·~ics allli "l'spunscs IlIlhc l'lImpcliliw lItlclings il is
I'al'illg III cllsn..c Ihc ma..kcl plllcniiaillf Ihal sl ..all·gic husincss unil is
Illa'limi/cd amllh;11 il is cllnsistcnl wilh its husincss plan wilh ,I glial
ul' cnsll..ing Ihal hUlh Ihc l'lhlllmc.. ,1I1l1 (iTI: a..c hl'sl sCI'H'd hy Ihc
..csulting n:spunse,

III ,Idllililllllo ma..ket H~spunse. ma..kl'l sllatq!)' 1'11I cadi III' (iTI:', nalillnal
husincsscs will hc ..c\'icwcd hy Ihis IIl1il, 'I his IInil alsu will handle
hlldgcling. finand,11 "cplllling. inf..ast....l·lmc Illanagcml'nl. inl'lIl1nalilln
Icdlllllillgy, ..cguhllll"y. dive..sily Imnlcling ,lIId m,lIla~l'lIIclIl allli induslry
'1Ilai ..!'. !i,.. ,111111" Ihc hu!'.illl'SS ullils in (i'IFs naliunalupcr,lliulls,
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THE FIVE GUIDING PRINCIPLES

Thcre arc scvcrallegal "'1(1 rcgulillury rules in place I"ur hllw GTE's
Incumheflll.ucal Exch'lIlge Carrier and {'umpelilivd.ucal Exchange
Carrier shlluldllperale and inlemd wilh eilch IIlhcr,

For GTE, Iherc .Ire five l.!uiding principles thatilpply au,lhe rclmillnship
between GTE Nctwurk Scnices and GTE {'~I.ItIl,nunicatillns{'urpuratilln,

Other anilialcs under thc GTE follnily III" cmnpal'lics shuuld he aware Ill' Ihese
rules tu ensure they du nllt inadvertently villiaic them thmugh their dealings
wilh GTE. COllllllunicalillns mid GTE NClwnrk Services, This is especially
true for groups that support mulliple business units, such as Ihe Ilusiness
Development andlnlegratiun urganil.atiull ~nd OTE Service emp,

The folluwing pagcs oUlline the principles guiding GTE.'s new organizatilln,
II's crilicalthilt all elllpluyees 01' GTE underst~lld.and adhere tu these rules,

THE FIVE GUIDING PRINCIPLES

Principle .1
GTE Nelwork Services and GTE Communications Corporation musl be operaled as
Iwo separale companies, and all dealings belween Ihe Iwo companies will be al
arm's lenglh.

• bldl elllily willlllilk,' inllep"nllclII hu~illl"" lk·,'i,illn~ Ihal ilr,' hil,,'d 1111
IIl;1xillliling Ihc 1II.II"kCI pcrfOlIll,IIIl"" IIflhal :'olll·,'ili,' hll,illc~' ulli.,

• lInles~ cowrnl !lY a ~cp'lI"alc legal a~rl"l'III'·1I1. (iTE ('lIl1ll1l11ni,'ali\III'
('lIrplll'illilln"lInllu,'!S "U:'ololll"I'-alkdillg Illl,illl"~ \\ ilh (i'I'I: Nl'IwoI1
S,'r\'in'~ ollly \'ia aL'l'l1l1l1l rcpn,'s,'lIIall\ L" ill N,'lwol I. SI'I\ in', Whole
sale M,II"kel~ urgallilalioll lil.c all)' olhl"l illll'I'C\,'hall!!I' ",lIli,'r or
l'lIlIlPClili\'C lucal exdl.IIIl.!C ,'an in,

• (iTE ('OIl11nulli,'aliolls ('orpuralionl'<III1I"III~I' (iTE NI"IWol"k Sl'f\ in',
1'l':'oOUfl',':'o le,t!, ha,'I. "lli,'c :'ollPl'lII'l ,,'1\ il'c,llhal 'lIl' lIul al," a\ailahlc
hI ulher pa... iL'~'

Examples lor how Ihis applies day-Io-day:

hIL'ilili,', for (iTI: N,'I\\OI"k Sn\il'l" alld (iTI, ('OlllllllllliL'ali"II'
('urporalion 1II11~1 IlL' phy,i"ally ~l"p'Ili1II'II, !-Ill ilhl,III,'L', alth"lIgh
Ihe IWO ,'olllp'lIlie~ ,'an Ill' ill Ihl' ',lIl1e hllihlill~ Ihq' Ill'L'lIlu hI' Oil
~ellar'II,' 1l1HII', wilh ,'onll'llllcll,a,'n'" "1111011I"", alld l·\i .... alld all
appl'llpriale ,iglla/;!.c,

(iTI: N,'IWII11 Servil'e~ allll (i'1'I: ('Illllllllllli,'alioll' I"lIIploy,',,~

l'all.joinlly allclI,IIIIL"'lill!!~ 011111 Irai IIi II/;!. III a g"Il"r,lIl1aIIllL', 'lldl
a~ a ,1i\CI'~il} Iraillill/;!. da,~, 1I11\\'L·\l'r. al 1111 lilllC call "lIIplll}L'L'~

L·M'han/;!.L" L'l1~hIlIlCI"'I'L,,'ilil' illlul'llIalioll, III a""ilillll. Ihl'} C,lIll1ol
joillily allellll 1IIl'I'lill~~ "hidl indllllL' IIi"'lI~,ioll' 011 Ihl' follow ill~

10piL'~: 1I,"IWOI1 plallll iIll! , IlIall..l'lill~ plall", Il'l'hlllllo!!)' llL'\'l'lllp­
IIIcnl alllll'llIplicl,lI y ~} ~1"1II lin dUI'IIII·1I1.

..h"',, willllol IlL' lrall~kl'll'll IWI\\l'I'1I (i'll' Nl'I\\1l11.. Sl"n in', allli
(n I: ('onlllllllli,'alioll' ('olpolallllll, 10In;ullp"'. "lIlplo) 1'1" whll
ka\'l' Ihl'il',"h, III Nl'Iwoll S"I\ In', ht an'qJllllkl' ill (iTI:
('lIlIlIlIlIlIi";llioll~l'alllllli 1011.,' (ill';1 UlllIl'lIkr~ \\ illl .hl·III,
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THE FIVE GUIDING PRINCIPLES

Principle 12

GTE Nelwork Services cannol discriminate in lavor 01 GTE Communications
Corporation or any olher compelilive local exchange carrier.

• (iTE Nelwurk Services lIIu ...1 illll' ....l.'I wilh (iTE COllulllllliGlliolls
Corporaliun inlhe Silllle way il dues wilhany ~llher IIl1alliliilled
l'UlllflClilivc lileal eXl:hallge l'imier (('I.H') nr,i~lIel'exl:hallgccarrier.

• Nelwork servil'es ill I.' ollly ohlilinel.l I'Will CiTE Nelwmk Servil'CS pursualll
In a lilrill nr excculedilllel'l:ollllcclion ilgreellll:1l1.

• GTE NClwurk Services whole...alc husilless'lIlusl he IIculral in ils dclllillg
wilh all culllpelilurs,

Examples lor how Ihis applies day·lo-day:

- Rule ul'lhlllllh: If (iTE Nl'IWUI'k Scniees perforllls illelecullllIIUllicil­
liuns service fur (iTI: (·llllllllllllic,lIiIlIlS. il IIlllsl hc IlreplIrelilu 110 so ill
a CUlllrilrahle price. fur lilly IIlher l'ullll~lili\'e I'leill exdlilnge cilrrier if
re4ucsled.

- GTE NelwlIrk Services lIlusl illUlUUllce IIClW0I111l0llificiliions 10 illl
carriers in a fair lind ell"lll lIIallllCl' (iiS oullillCd hy Ihe H'C) iIIkJ c.:anllol
give GTE ('uIIIIHunic"lions (', )1'IlUWlioll illivilllce nul icc uf Ihese
c.:hallgcs,

GTE Nclwllrk Scrvic.:es CilllllUI shuw hlvllrilism III GTE Clll11nllllli~a­

liuns Curfloraliun ill rimming hllure servic.:es,
(Sc'" Pril/( '11,11' # ,,," II'IIat '"I'in 1'1""'''' "1' lli,\n,.u,',/.".m.u III/il.\.}

TME FIVE GUIDING PRINCIPL~S

Principle .3

Cuslomer proprlelary nelwork inlormalion (CPNJ) cannol be shared belween
entities wilhoul wrillen cuslomer consenl.

• (i"I'I: Nl'Iwoll Sl·nin·... I.·lllplt,)I.·cs Ihal arc hill·tI h)" (iTI: ('Olllllllillil.·a­
liolls ('mpuralioll 1.'01111101 1••1.1.' \\ jlh Ihl.'111 all~ (iTI: Nl'I\\ 01'1. SI.·f\ il.'l.·s
illlunllalioll m Illall'rial of ;111) I.illli

• (iTI: ('Ollllllllllil.·aliolls ('ol'poralioll 1111"1 ,';1111 jh ,'lIshllll,''''' Ihmll~1\
imlcpl.·lIdclIl lIlalll.·lill~ ;1I"lcallllol 1011.,' ;"" ;1111 a!!I.' til' (i II: Nl.'lwol I.
SI.·n·in·... ' 111;11 I.CI po... ilioll.

Examples lor how Ihis applies day-Io-day:

('11 ...101111.'1' prupljl.·lill)' inlonllalioll ,hal ,';11111111 hI.' sharctl willulIIl
,'lIshIlIlCrl'tlllsl.·1I1 illdlltl'· ... wha. plotllll"ls aml ...l.·n·i,·,· ... a CII ...hlllll.·r
lilly .... as \\dl ;.... ill.·u ...hllll,·I·S I.·allill!! paUI.·IIl.

Fm l'II ...lolIIl.·I·S wilh a 1I0n,pllhli ... h,·,1 pholl" 11111111"'· ... Ihl.·ir lIalllCs ami
pholll.· 1I111111",'l's also ;lIl' I.'ollsi,krnl pmpri,'lary.

Infonllaliolllhall',111 hc shal"11 hl.·l\\ "1.'11 husill"ss IIl1ih illdlldt:s Ihl.·
millule.... of IISC m olht:r !Ialli,' paUl.'1II Il'l"llts al all a~~!I"l'~all.· Ic.'\d
11"11111 il (\'1111';11 ()Ili,·c. IJlIl Iha. illllllllla,illll IhI.' II 11111,1 ,,1,,1 hl' madl.·
availahk hI alll'anicl·s. Allhllll!!h 11-11111 a 11.·!!"lahll) slalltlp"illl Ihi,
infllnn'lIillnl.·'1II ht: shall'd, Ih,' tlc.'l.·j ... itlll hi till Sll "ill hI.' lIIadl.' 1111 a
l'asc h) I.'asl.· hasis \\ jlh 1'1.'\ i,'\\ h} BII ... illcss 1'IIlil.")' alltl RI.·l:!"lalllry.
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THE FIVE GUIDING PRINCIPLES THE FIVE GUIDING PRINCIPLES •Principle '4
The compelilive local exchange carrier division 01 GTECommunicallons Corporallon
cannollolnl mal1lelwllh GTE Nelwol1l Services.

• Markeling. sales .md cusllllller cUlliact lIlusi be cUlllplelely sepafille !"ur
GTE ('ullllllunkaliuns Illcill exchange upc(ljliuns, (iTE Nelwurk Services
will deal wilh (jn~ CUIIIIIIUnil'i11illns CUlllural~~lI\ un Ihe S.IIIIC lerms and
cundiliuns as wilh any IIIher cumpelilive lucafe'xchillige carrier, Nule
huwever Ihe lung distance. vitleu alltl cal'd scrvil:es divisilln C.III juinl lIIilrl;el
Iheir services wilh Nelwurk Services in must slales, purslIillli III cunlrm:hlill
agrcements,

- The aprmrriate hmnd identily fur Ihe Iwuunils "re:
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!:mrluyces whllle;I\,' (iT!: Ncl\\lIIl Sl'I"\ iLL'" III (iTt: ('l1l11l11ullil'a,
liull.. ,'I'e ..Iill p..'" uf Ihc (iTI·: I,'alll, 011111 ..hlluh.! Ill.' Ir,';llctl wilh l·l·"llCLI.
pmfc..siunali"lII "lid ,'111111111111 l'lllllll·"Y.

Examples lor how Ihis applies day-la-day:

I-(cptll.... Ill' ..Iudics PCI"flll"lllC.1 \\ hilL' l'lllphl)"cd hy (iT!: N,'IWIIl!..
Sen il'CS CilllllOI Ill.' U;III..fl'lll·d hi (iT... ('Ollllllllllil'alillll", IIIII' l'<1II
elllploycc...ioillillg 11lL' IlC\\ Ullil lah' \\ ilh Ihl'llI iIIly Illainial
clln..idl·I'l·d inlcllcdual pflllll.'lly 1If( iTE Ncl\\11I!.. Sl'l'\ iL'c .. ,

- (iTE NelwlIII; Scrvin:.. l'lIIplo)"l'L'" llIay l'lllllpeic fill I""ilioll" ill
(iTE (·l1l11l11uni,'alioll... gin'lI "ulll.'I'\ i"ol) !'l'kasc, Inlllhcy \\ ill Ill.'
nlll ..idcrcd ;lllIlIg wilh llualilil'll C\h:lllill,'alllli.hllc..,

• (iTE (·Ulllllllllli,'alion.. ('Illpuralillll \\ ill hill.' l'lIlplll)"""" lI .. illl! a hil illg
pll.lce.... Ihill \\ ill"\alllinc all Ljualifi,'d '·allllldal'·...

• (ilE (·umlllunil'aliull.. ('orplllalillnl';1I11l1l1 h:n'ivc Ihc 1ll'IIc1il Ilf (iTE
NclWUll Scr,il'c,,' lIIatll'l pu..ilillll ill any Il<IX'd.

Principle '5

Bolh GTE Nelwol1l Services and GTE Communicalions Corporalion musl mainlain
separale core compelencies lor Ihe provision ollelecommunicalions services.
mal1lellng and sales.

',I II V I' IIII I W'1l11

mD

mD

Elamples lor how Ibis applies lIay-lo-day:

- "Promincnlly display" me.lIls Ihal (iTE ('ullllllunicaliuns must usc Ihe
accepled corpuralc identily sl;md"rds un ils Illillleling m.llerial. II nul
only will help preserve Ihe inleglily uf Ihe hl'Und; il will alsll help
cuslumcrs hCller undersland thc tlil"lel'cnl GTE husinesses.

GTE Cunllllunicalillns ('urpumlilln will he using Ihe GTE hrand nallle,
Huwever. il will al all limes pmlllinenily disl.lay ils specilic cmily Ilillnc:
GTE Culltlllullic.lliuns Curpumliun, .

Marketing/husiness plans lIIay nul be shared belween GTE Nelwurk Scrvkc..
ami GTE Cunllllunkalillns ('urptll'aliun, Markel research underlaken hy
GTE Nelwurl; Servkes cannllt he shared helwecn enlilies,
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While following Ihc rcgulalury rulc!> will kccp GTE oUI uf lroublc, Ihere is
only une ruk thaI can truly help us .,uccecd, illld Ibill's thc "guldcn rule."

Our slrategy is simplc and slmighlfurward, and can he slalcd as liuch:
: - ~

- We will huld ourlielves to the highest Ic\'c1 uf clhicill cunduct and will nOI
engage in destructive, deceitful or underhanded conduct.

On the following pages arc slImc guidclincs !ilr how III discuss thesc dlilnges
in the industry with cuslulUcrs and in ewrydily inlcnlclillns.

I

~
~

i
J
y.

" .
We will nul cngage in any hehavior which impedeli ur inlcrh~reli wilh a
competitor'li marketing, liales ur service pruvisiuning. Instead, we will
rely on the lfuillily of uur own marketing, sales and liCrvice proviliiuning
to convince cuslumers Ihal wc are Ihc prdcrrcd conununicatiuns choicc.

As a company. wc willnol cngagc in ncgativ.e advcrtising. prumution,
sales tactics m public discussillns targeted.altearing duwn compctilurs or
lheir producls. I(ather, wc will prumule Ihe value of GTE pnMJucls,
employeeli and liCrvicc perfunnilncc.

Supporting this uperating philllsophy anll all our markeling ctlurts i1rc Ihrcc
simple lellers: GTE. In order tu win, we must pl'cliCrve iIIltl enhancc mar
brand name, anll ilvuid any bchaviur Ihill dClracls frum uur uvcnlll illlilge.
This even applies illlemally.AllempluyecsllfGTEshilrelhebrand.ilIltl. ill
the end of the day, after making yuur hcSIWlUpelitivc rcspllnsc, whalnmllcrs
is not which unit iI custumcr liigns 111' wilh. as Illng i1S hc signs up wilh liTE.

GTE is strongly flusiliuned 10 win on Ihis phlll'unn, and nceds all ils
employees tu exhibil this 11hilosllphy in all illlcracliuns wilh inlemal and
external audiences, day-in and daY-lIul.

This isn't jUlit glKMJ business praclice, it'li also whilt uur custlllUcrs have luld
us they want Research l'onfirms thaI cuslllmers arc weary uf seeing
conlpetitors snipe al each ulher in .111:. ..nd Ihrough direct CUlllal'ts. Thcy
value a company that understands iIIlt) ili scnsitive to their nl.'Cdli, and has the
right products and cmnpetilive pril:es lu hack thaI up.

We must mainlain an unwilvcring fllCUli on whal's righl fur thc cUlitomcr,
rather Ihan what's wrung wilh a wllIpctitur. Thili means thaI:

This rule scrvcs i1S an upefilling philllsuphy undcrlying alllhc changeli
uccurring in Ihe wlllpany, and in Ihc markclplace. II's also Ihe caliielillo
remember, hecaulie il hegins and cnds wilhlhe.cuslumer..,
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GENERA~ TALKING POINTS FOR CUSTOMER EOUCATION

Wilh allihe dlilll~L:!> in Ihe leleclIlIIl\IUIlil."illillns envinullllelll, cunsumers
milY hccullle l'lInfllsed, (iTE\ glial i!'> III proville dIe ellucilliun anllllay-III­
day assislilllce nel'c!>!>a..y III minimizc m eliminale cusillmer cunfusiun.

lI's quile pllssihlc 111&11 ClIll'e (iTE ('lIl1lmUnicalilllls hl.'gins ma..keling In
cuslumers ill franl:hi!>e. CiTE Nelwlllk Servil."~s Ilmplnyl.'e!> may he askl.'d hy
CUSIUlllers. "Wlml shlluld 11IuT This quesliun c!~lld Cllllle fmlll a neighhllr.
a relalive (If a cUlllmllllily cnnlaci. anllmay inclulle que!>liuns ahllul ulher
provillers. such &I!> AT&T ur even &I I'cgiunal Bell cipcmling cUlllpany,

This II I mome.1 ollrulh, 11cIuw arc Ihuughls lu keep in minll whcn Ihi!>
occurs, anll apilly rega..lIless uf whic:h unil ufUTl£ yuu wurk Itlr.

• Remain cUllomer loeulld. Our IlI'inm..y gual shuulll he lu e1imimlle
cuslomer ccmfllsiun, II" yuu....clinns lake Ihill !nlu·accClunl, yuu Citll he
assured Yllu ....e duing Ihe righl Ihing,

NUll.' Ih&llllclailed rules havc heen develupelllilr empillyees wurking in
in-bounll cunlocl celllers IlIking urlle..s ur ful,J.illing ulher cuslumer scrvil"e
requesls, Thllse rules must he Jilllnwcd during wurking hllurs,

• AI.lp Ilk,lhe hl,h-road, Never dbplIntge any olher company or carrier,

• Enhancl Ind preservelhelnlegrlly (If Ihe CiTE hntlld. Dun'l p..inl one
unil uJ' GTE as heller IIt&tn Ihe olhe.., llighlighl why Ihey &Ire dillerenl.
bridging bad lu cuslUlIler needs,

• GTE NClwurk Servil'es elllployees 011 Ihe ,ioh citllnol allvcll'ale GTE
Cuml1lunicaliuns uver imulhe.. ('1.1:('.

• GTE Nctwurk Serviccs clllployecs l'iIIt1lol promole u.. illIClIlpllo sell
cuslumers GTE COInmunil'illions gOlllls and services.

• U~ Ihis as an upportunily lilr I'USIUlller educalion,
(Set! III/bill: IJ";"',~ "11 "",tll'",CW,}

GENERAL TALKING POINTS FOR CUSTOMER EOUCATION

Cuslomer Education Talking Polnls:

un: empluyees !>hlluld edUl'ale l'lln!>UIIll'I'~ ahoullhc dlilllgl's in till'
inlllhl"y, They shlluM e\plain Ihill (iTE Nl'l\\lI,,1.. Sen in'!> illll'lId~ hI he il
\'igmllu, l'lImpClillll' ill hllih Ihl.' Il'lail 011111 \\ hllll.',ak 'lIIiU1l''',

II ,hlluld Ill' l'xplaillcll Ihal Ihc Icll.'l·lIl1tllltlllil·i1I;III1~ illdlhll'~ I' IIpl.'lIillg lip
IlImallY new pla}el~ a~ a ..e~ult III' IhI.' ·li:Il.'l'llllllllllltil'illillll~ .\1.'1111' ItN(,.
l:n'lI un: has I.'I'l.'alcll alll'\\' IInillll ~l.'nc Ihl' 1II;1t1cll"an',l'alkll (iTE
('l1l1l1l1ullil'alilln, ('C!IVUlalioll. 111.'0111 fllllhl'l hI.' nplailll'tilhal Ihi, I

IICW l'lImpall) i, a ~l'p"lall' husilll''' IIl1il Ih,I' IIl1l'l' iI \\ illl' !OUlgl' III'
Iclecllllmlllllic,lIillllS 'l'nil'l.'~ gl.';II'I.'d l"PI.'l·iilll~ hl\\"nl hi~h lI'l'I" 01
IIIl1ltiple sel'\ice~, ,,11I1 is i.hle III 01ll'1"1 l.' IIU"ilk' Ihe lIadilillll,,1 SI.'I \ il'l.'
aleil~ III' (iTE Nl'l\\ 1111.. Sl'I'\ il'e~.

In gl.'ncl'al, hclpl'lIl"Ulltels II IIdl.'l',1aItII Ihl' lIIi1n) dloil'l:' III1W .I\·"ilahk ill
Ihe 1IIa111.'lplal'l.', ,lIIcllhal lhl.'y shllulll I..'IlIlsidl'l Ihl' 101111\\ ill!! 1011.'101' ill
1IIi11..illg Ihl'il dillin's:

• DIll" Ihl.' ull\:1 1It,lldl Ihl' l'l11l"'UlIIl'I', l'allillg IIl'l'lls"

• Ila\'l.' all up hlllli III' IlIillilllllllll'h'lIgl" 1ll'I.'n ilk'lIlilil'II','

• Will1lualil}' 'l'I'\'in: Ill' pw\illl'll"

• b il dl.'iII' Whllill Gill 1'111 lllll"lillll'" lII' IIII' Iq1ail' ... ·'

• Jlow will hilling Ill' hamlkl!'.'

• Iklllimll'ushlllll''''' hll'lIl1ll101li'lIl1 ... hllp alltl a\lIill al'l'l'plilll! Ihl.'
nUIIlCI'OUS l'lIl11lll'lilin' IIlkl" III' Il'lhll'l'lll'all" 1111 l'''I.'l' \ ahll'.
III 1II,lIIy ill,lalln'!>, 1..'1 11ll1ll'lih II , I.'llllipaic Ihl'i, ..t1isl'llllllll'tI.. lall.'!>
III CiTE NI.'I\\ IIll Scn in" hi~hl"1 I.llilktllall", illllll'll,h IlIll'I', lIIil)
he UII&lwal'l.' III Iii '1.'1 III IIh a\ailahk Ihl'OlIgh (iT!: Nl.'l\\ 01" SI.'I\il'~'"
It lI.'al cilllill~ plilll',

Keql Ihl.' 1.·I1I1\·l.'.....illillll 10l'U'I.'llllll a l'U,llIlIIl"" IIcnl, allli a\'l'ul OIl all
lillll'S ,i,lh, OIl olhel' 1.·,lIlil'I'S.

Help GTE become known as a company Ihal puis the cuslomer lirsl by helping
10 minimize cuslomer Iruslralion and conlusion.
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C~RTIFICATE OF REVIEW

lil hc CUlIIlllclcd hy ilII clllpluyccs. J'l'lI\uwd fl'lIIil htHI"lcl 1lI1l1l'clllfllCd ,'i"
inlm-cnmpany lIIi1illll:

Regulalory Compliance
HQE01H25
P.O. 801 152092
Irving, Telas 15015·2092

Th~' 1II1l1cI'sign~'ll hCI~-hy

III ill·"nll\\lcdge... 1~'l'~'iPI III' a ~'IIP) Ill' Ih~' "1111\\ III WtIIJ,. Wllhill

Ih~' N~'" Tdenllllllllllli~'alillll'"hl\ illllllll~'III" hllHI.kl ...~·lIjllg

fmlh l'lImpall)' IH,liq' ..ega..dillg ~'Illllplialll'~' \\ jlh Ihl' I{uk.. oJ
I :lIgilgel\l~-III.

ell'clm-senl .. Ihal Ih~- IIl1de.... igll~·t! ha.. !'l'ad ..Ill'll plo\,i ... illll ... ;1IIt!

U I II III Icl'slillIlb Ihal 11011 'n"lIpliall~'~' \\ ilh ,lid. pHliq' \\ ill I ~''''III

ill ;Ipp""pl'jal~' llisdplina..y 1II~-a"lIle .. t!ell'''lI\ill~,t! h}' ( iT!': allli

"hidl lIIay illdlllic lli ..llli ...."I.
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SOCIAl SECURITY NUM8EH

PRINIW OR TvPLO Till f

MAil COOl

PlllNIl 0 UH T\I'I nC'II.II'ANY AlllIHI ',"

SIG''''iUHE

Pili/III 0 OR JyPlll NAI.II

PRINIlll OR T1l'W COMI'AUY NAMf

PllItm II 'lH OH TvPIU W"j". PIIONI NUMBI H


